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Position Description:  Province Communications Director 

 

The Salesians of Don Bosco are an international community of Catholic priests and brothers, founded by 
Saint John Bosco, also known as Don Bosco (Don is Italian for Father).  Our mission is to preach the 
Gospel and educate young people, especially those who are poor and at risk, to help them become good 
Christians and honest citizens. 

The province communications director serves the Province of St. Philip the Apostle, the territory of the 
Salesians in Canada and the Eastern U.S.A.   

The province communications director promotes awareness and enables communication with the public 
about the Salesians and their work through digital and other media.  The goal is to advance Salesian 
programs, to drive a broader awareness of our presence and provide donor support for the 
organization.   

 

Responsibilities 

Communications Strategy, Vision and Leadership 

 Develop and implement an integrated strategic communications plan to advance the 
international brand with which the Salesians are identified in Canada and the U.S.A. 

 Broaden awareness of Salesian programs and priorities, and increase the visibility of its 
programs to the young people we serve and to the adults who support our work. 

 Work with local Salesian presences to recognize internal and external communications 
opportunities and solutions, and define and execute appropriate strategies to support them. 

 Serve as communications advisor to the provincial council in collaboration with the province 
communications delegate. 

Communications Operations 

 Oversee the development of Salesian print communications of the various departments 
(education, formation, Salesian Family, youth ministry, vocations, etc.) including marketing 
collateral materials. 

 Produce the weekly electronic province newsletter and the quarterly Salesian Bulletin.  

 Oversee the electronic communications of the province, including the website, newsletters, 
and new media; manage relationships with associated vendors. 

 Actively engage, cultivate and manage press relationships to ensure coverage surrounding 
Salesian events, public announcements, and other projects on the province level. 

 Oversee the day-to-day activities of the communications function including budgeting, 
planning and, if warranted in the future, staff development. 

Team Development/Management 

 Develop and work with a communications team to support the development and execution 
of the communications strategy and receive feedback about the progress of the plan. 
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 Promote a culture of high performance and continuous improvement that values learning 
and a commitment to quality, offering quarterly progress reports of how strategic goals 
have been achieved. 
 

Qualifications 

 Education:  Bachelor’s degree in journalism, communications, or a related field; advanced 
degree in journalism, communications, or a related field preferred. 

 Foreign language:  Spanish recommended. 

 Training:  advanced skills in using desktop publishing software such as MS Publisher, 
QuarkXPress, Pagestream, and/or Adobe. 

 Proficiency in use of Microsoft Word, Excel, PowerPoint, Access, Internet, e-mail, and social 
media. 

 Previous experience working with the Salesians preferred. 

 Sound knowledge and understanding of Catholic Church theology, structure and hierarchy.   

 Excellent written and oral language skills. 

 Good organizational and time management skills. 

 Willingness to collaborate with the Salesians to produce effective and measurable outcomes. 

 Ability to handle confidential and sensitive communications. 

 Commitment to follow established province policies and safe environment procedures. 

 Free access to personal transportation to work. 

 Freedom to work occasionally during evenings and on weekends. 
 

Nature of Professional Experience 

 Minimum of 3-5 years previous experience in the communications field. 

 History of planning, writing, editing, and production of newsletters, press releases, annual 
reports, marketing literature, and/or other print publications and directories. 

 Demonstrated creativity in planning and implementation in areas of public relations, advertising 
and social media to build and communicate branding and positive perception of the Salesian 
mission and apostolate. 

 Experience in creating and giving presentations and media relations. 

 Demonstrated technology skills, including proficiency in social media. 

 Experience that demonstrates attention to detail, accuracy and follow-through. 

 Experience establishing priorities, handling multiple tasks and meeting deadlines. 
 

Compensation and benefits are competitive, with a base of $45,000. Interested and qualified candidates 
are encouraged to submit a cover letter and resume electronically to communications@salesians.org 
prior to September 30, 2016, or mail it to: 

 Province Communications Position 
Salesian Society 
PO Box 639 
New Rochelle, NY 10802-0639 
 

For further information about the Salesian Society, visit our website at www.salesians.org  
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